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How does YOUR website stack up?

It's all about the first
impression. For most potential
clients, your website is your
shopfront. Does it belong on
Oxford street or skid row? This
guide will help you find out.

Assessing a website is usually a
subjective thing - do we like the design,
the layout, the messaging, the colours?

 

  Critiquing a website on this basis tells
us nothing about how it will perform.
Will it do what it's supposed to, which
is generate business for you?

 

There are features that all successful
law firm websites  have in common and
the purpose of this checklist is to help
you identify how your website
compares to the competition. 

 

  The things we'll look at go deeper than
aesthetics. We'll look at technology,
accessibility, navigation, structure,
analytics, Search Engine Optimisation
and, of course, branding & design too.

 

We'll also look at performance
benchmarks & KPIs that are useful in
determining whether or not your site is
doing what it should. 

 

If you'd like more advice on anything
contained in this checklist, please get in
touch with us.
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Your law firm's website checklist
Google Results

Readability & Accessibility  

▢ Do you appear in the Google “Knowledge Graph”? 

▢ Is your firm’s name accurate and formatted correctly? 

▢ Is your firm’s address on the map? Is the address correct?

▢  Are your opening hours correct? 

▢ Do reviews from other sources (e.g. Facebook, Yell) appear? Are they
positive?

▢  Does the text of reviews appear? Are they as positive as they can be? 

▢ Which competitors are appearing? 

▢ Are you running an ad on your brand name? Are any of your
competitors? 

▢ What does it say next to the link to your website? Are the snippets of
data accurate? Do they reflect the right message? 

▢ Is Google pulling through a spread of pages from your site? Are they
your best pages for your most profitable services? 

▢ What other results appear for your brand name? Are they all positive? 

▢ Does your website load quickly? 

▢ Is the text legible, easy to read and well-spaced? 

▢ Are there add-ons or plugins – and are they working? 

▢ Are there obvious and prominent 'Calls to Action' - these are
instructions to the user to take an action ie call you, email, set an
appointment?

▢ Are your images correctly tagged? 
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Branding, Identity & Trustworthiness

Navigation & Structure

▢ Is your logo prominently placed in the top left? Is it sufficiently high-
resolution? 

▢ Is your strapline or tagline prominent, obvious and does it neatly
encapsulate what you do and what your USP is? 

▢ Are your “Calls to Action” prominent and accurate? Is there a link to a
contact page? 

▢ Are there staff bios in place? Are photos current? 

▢ Is your main menu/navigation easily identifiable? 

▢ Can users find your main menu (or menus) quickly and easily? Is it
easily readable? 

▢ Is it laid out in a way that makes sense to users? (as opposed to
lawyers!) 

▢ Does your navigation lead the user down a path to find the right
solution for them, or does it simply present your practice areas in a
list? 

▢ How many different menu items are there? Ideally, there should be no
more than 7 

▢ Is the information in the tab at the top of the browser relevant and
meaningful?

▢ How many levels of navigation are there? Ideally, there should be no
more than 3
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Usability & Functionality

Content

▢ Does your logo link to the homepage? 

▢ Is it obvious which words in the text are linked? Are there an
appropriate number? Does every link use appropriate text (ideally, the
link should be “divorce lawyers” not “click here”)? 

▢ Do all links work? 

▢ Are page headings clear, distinctive and optimised? 

▢ Are colours and fonts consistent? 

▢ Is the copy in-depth, on-brand, clear & explanatory? 

▢ Does it comply with Google’s guidelines concerning being in-depth
(700-1200 words are optimal) and expertly written (correct and free
from typos)? 

▢ Are page titles clear and explanatory? 

▢ Does the little title which appears in the browser tab reflect the content
of the page? 

▢ Are URLs meaningful and user-friendly? 

▢ Is your blog up to date? 

▢ Has additional content been added?

▢ Does the content which has been added reflect your
firm’s overall strategy? 
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Rankings

Analytics

What's Missing?

▢ Search for a few of your main keywords in the format “practice area +
lawyers + location”. Do you appear in prominent positions?

▢ Ask a few legal questions of Google related to your main practice areas
– does your site appear? 

For this part, you will need access to your site's Google Analytics account.

▢ Is your site showing month-to-month growth? 

▢ If not, why not? Has there been activity carried out on the site? 

▢ Have there been any sharp drops? 

▢ Using the date range comparison tool, is the site performing better
than it did last year? 

▢ Are enquiries being tracked? If so, are they increasing? Decreasing? 

▢ What is your % conversion rate? 

▢ Does your site offer online payment functionality?

▢  Do you provide online Chat functionality?

▢  Are there dynamic news components? 

▢ Do you have secure client login portals? 
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Book a consultation with
Moore Legal Technology

BOOK A CONSULTATION

We've been helping law �rms build their ideal website

since 2003. We're about more than just pretty pictures and

a nice design. We're about helping you use the internet to

make money.

Find out how we can help by booking a consultation below.

“Do you want any old online marketing agency, or
a partner willing to invest the time and effort to
make your business grow and who appreciate
generating enquiries is just the �rst step, not the
only step? So glad we met these guys.”

Law Firm Director

https://moorelegaltechnology.pipedrive.com/scheduler/Gododt3/call

